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Skin is subjected to many stressors

Introduction of notion of EXPOSOME

How exposome impacts skin?

Exposome concerns everyone!



What is Exposome?

Totality of non-genetic exposures to
which an individual is subjected from

conception to death
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THE SKIN EXPOSOME
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ALPIN HEILMOOR EXTRACT a multifunctional active

SKIN BARRIER ANTI- ANTI-OXIDANT SLOWS DOWN
IN VITRO BALANCE STRENGTHENER INFLAMMATORY ANTI-GLYCATION CELLULAR AGEING

ANALYSIS

KEY BACTERIA DIFFERENTIATION PRO-INFLAMMATORY OXIDATIVE STRESS / CELLULAR SENESCENCE
MARKERS MEDIATORS GLYCATION MARKERS MARKER

ROS production: - 43% i 8 :
b enescent cells: - 21%
REAN) A 85% < Wound healing potenty: +250%
NO production: - 77%
8-isoprotane: - 40%
RAGE Expression: - 64%

e Preserves key bacteria K10 expression: + 240%
e Promotes the Growth of K16 inhibition: - 84%

o TNF-a release: - 66%
L]
Staphylococcus epidermidis, e E-Cadherin Bl: + 57%
L]
Ll

IL-1B release: - 65%
IL-6 release: - 67%
IL-8 release: - 46%
PGE2 release: - 65%

the “microbial guardian of skin e E-Cadherin B2: + 25%
health” Sphingomyelinase activity: + 21%

PROVEN EFFICACY: CLINICAL STUDIES

-40% -33% -11%
IMMEDIATE SKIN ACNE LESIONS LOSS OF SKIN
DISCONFORT ELASTICITY
-67% -19% +17%
PREVENTING CRMEDCTES EYE SKIN
SKIN DISCOMFORT RADIANCE

+11%
SHORT-TERM
MOISTURIZING EFFECT

+20%
REMOVAL OF THE POLLUTING
PARTICLES
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CUSTOMER BENEFITS

Innovative, 100% natural, CO,
neutral bioactive

Sustainable quarrying and
extraction

Standardized extract AND
innovative process
Easy-to-formulate, no
predispersion is required
Heilmoor has a positive
reputation and a long tradition

ALPIN HEILMOOR EXTRACT BENEFITS

SKIN BENEFITS

Maintaining & balancing the
skin microbiome

Improving the skin barrier
Preventing inflammation
Preventing & reversing
glycation

Preventing oxidative stress
Reducing senescence
Promoting skin’s own healing &
repair capacity

CONSUMER SKIN
BENEFITS

Immediate & preventive
soothing effect

Anti-acne effect

Preventing signs of aging
Radiance effect around the eye
area

Anti-Dehydration

Younger & healthier general
appearance



ALPIN HEILMOOR EXTRACT ™ a multiple award winning active

BSB Innovation Award®
r\ NATURAL

— Products 2021

2. Prize Category Most Innovative Raw Material

The jury regarding ALPIN
HEILMOOR EXTRACT™: "High
potential for normalizing the

complexion. Excellent application
possibilities."

BEST IN COSMETICS

BSB Innovation A
r\ Environment

ﬂ

3.Prize Category Raw Materials d

The jury regarding ALPIN
HEILMOOR EXTRACT™: “The nova
and sustiainable sourcing and
production approach”
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N\‘on'—"gu_ara'ntee': The information in: this publication 'is given in good faith by PREMIUM ORGANIC by way of general guidance and for reference purposes only. The
information should not be construed as granting a license to practice any methods or compositions of matter covered by patents. PREMIUM ORGANIC assumes no liability
in relation to the information and gives no warranty regarding the suitability of the product and/or ingredients described for a particular use. The use made of the product &

and/or ingredients described by the recipient and any claims or representations made by the recipient in respect of such product and/or ingredients are the responsibility of
the recipient. The recipient is solely responsible for ensuring that products marketed to consumers comply with all relevant laws and regulations.
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